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Customer Needs, Expectations and Perceptions

Duration: 23 Minutes
The more businesses know about their customers’ 
needs, expectations and perceptions – the better 
able they are to effectively market their products 
and services. This film covers the methods by which 
research into various aspects of customer relations are 
carried out in business and industry by organisations 
wanting to build a profile of their customer base. A 
narrator and four interviewees from business, industry 
and government explore different research tools and 
methods including focus groups and surveys, sampling, 
secondary research and analysing results. There are 
also street interview grabs used at various points. For 
senior secondary or FE students of marketing, business 
and other commerce-related disciplines, this resource is 
essential viewing.

Market Analysis

Duration: 34 Minutes
Businesses and other organisations have a range of tools 
and methods they can employ to analyse their markets. 
Understanding where they are placed and how they 
can position themselves to take advantage of market 
opportunities is vital to ongoing strategic planning. 
This film examines some of these market analysis tools 
and how they are applied. Narrator-guided, it includes, 
a range of industry experts and a number of business 
operators who provide unique insights into market 
analysis at work. Areas covered include PESTLE analysis, 
PESTLE business snapshots, SWOT analysis, SWOT 
business snapshots, the Boston matrix, product life 
cycle and Ansoff’s box. There are also street interview 
grabs used at various points. The film is an ideal 
learning resource for senior secondary and FE students 
of marketing, business and other commerce-related 
disciplines.

Business and 
Economics
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Promotion

Duration: 30 Minutes
“Promotion’s absolutely critical because you can have 
the best product or service in the world and know 
absolutely everything about the customer you want to 
sell it to. But if you don’t tell them you’ve got it it’s very 
difficult for transactions to take place.” (Thomas Brown, 
Chartered Institute of Marketing). This narrator-led film 
features a number of interviewees who discuss a range 
of ways in which businesses engage in promotion. They 
include advertising, direct marketing, public relations 
and sales promotion. It finishes with some insightful 
comments about the importance of measuring the 
success of promotion, and ways in which it is carried 
out. There are also street interview grabs used at various 
points. The film is an essential learning resource for 
senior secondary or FE level students of marketing, 
business or other commerce-related disciplines.

The Credit Crunch

Duration: 25 Minutes
This film was made during the early part of 2009 when 
the world faced a credit crunch and economic times not 
seen since the Great Depression of the 1930s. Narrator-
led and featuring many street interview grabs, together 
with comments from an economist and building society 
representative, it takes the viewer into the middle of 
the crisis as it was still unfolding – covering the global 
recession, causes and consequences of the credit 
crunch, the government response, unemployment and 
a look to the (then) future. It is a fascinating insight into 
these troubled times and an outstanding resource for 
senior secondary or FE level students of economics, 
business or other commerce-related disciplines.

Business and 
Economics
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Understanding Issues in Globalisation

Duration: 32 Minutes
This Collection helps students get to grips with the 
causes and extensive consequences of an increasingly 
globalised economy. Our experts address issues of 
sustainability, opportunity, threat, energy, tourism, 
manufacturing and transnational corporations in these 
engaging and accessible clips.

The Housing Market

Duration: 19 Minutes
The housing market is driven by many complex factors – 
people’s priorities when it comes to quality of life; where 
they want to live, where they can afford to live, whether 
they rent, buy or share ownership. Property prices and 
the cost of renting both vary considerably between 
different regions across the UK. This film explores many 
aspects to the housing market in the UK and the range 
of options and constraints people have when it comes 
to deciding where they live. Narrator-led with a range 
of expert interviewees, it covers an introduction to 
the housing market, regional variations in property 
prices, choosing where to live, renting, support and 
shared ownership and homelessness. It is an excellent 
introduction to this important area of study for senior 
secondary or FE level students of business and other 
commerce-related disciplines.
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Designing with Recycled Materials

Duration: 34 Minutes
This resource looks at why and how specific plastics are 
recycled, regenerated and tested to fulfil the required 
characteristics for modern sustainable products. 
Includes: a chair made from Sony Playstations and 
washing machines that use parts made from recycled 
fridge plastic. The program also shows how new 
technology is used to process and convert waste 
products into high-grade polymers. We then see these 
plastics undergo destructive and non-destructive 
tests to identify their properties and characteristics. 
Recommendations/Endorsements: Endorsed for use 
with the Edexcel GCE in Design and Technology: 
Product Design. Endorsed for use with the OCR 
GCSE Design and Technology: Resistant Materials 
Recommended by AQA in their resources list for their 
GCSE and GCE D&T specifications.

How Pop Art Changed the World

Duration: 32 Minutes
Explore the ideas, materials, colours and technologies 
adopted by Pop Art. Then examine how this movement 
created new images, shapes and forms that continue to 
influence artists and designers today. Filmed in the UK 
and New York this resource talks to leading designers 
about how the work of pop artists like Lichtenstein, 
Warhol and Sir Peter Blake, continue to influence design.

Design and 
Technology
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Farm to Fork - Primary and Secondary Processing

Duration: 22 Minutes
How does food get from the farmer to our table? In 
this collection, we look at the primary and secondary 
processing of wheat, fruit, vegetables and dairy. Each 
food type has its own needs for growing and harvesting, 
transportation and storage, and processing techniques 
used to turn the harvested product into primary 
products ready for the consumer, or into secondary 
processed goods.

Food Safety and Hygiene

Duration: 28 Minutes
Disease causing bacteria found on the human body 
and in unhygienic food preparation areas can be easily 
transmitted to those who consume the food. That’s 
why food safety and hygiene is paramount in the 
prevention of food-borne illness. This presenter led 
collection comprehensively covers: cleaning - personal 
hygiene including a step by step breakdown of how 
to thoroughly wash hands and when, and cleaning 
surfaces and equipment to keep food preparation areas 
safe; systems and procedures for food storage of dry 
and cold goods; how to avoid food cross-contamination; 
safe cooking and reheating temperatures; and food 
chilling techniques and safe cool storage temperatures. 
Essential viewing for anyone involved in food 
preparation.

Food  
Technology
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Coastal Processes and Landforms

Why do novice surfers prefer constructive waves? 
What happens when you take away a village’s natural 
sea defences? Filmed along the Dorset coastline, 
this resource provides up-to-date explanations and 
examples of the processes and landforms that shape 
coastal environments, bringing the subject alive 
through interviews with surfers, coastal surveyors 
and environmentalists. The programme uses a 
systems approach and explores the role of littoral 
cells and sediment movement. Illustrated landforms 
include: Lulworth Cove, Old Harry, Studland Bay, 
Sandbanks, Slapton Ley, Hallsands and Portland Bill. 
Recommendations/Endorsements: Endorsed by OCR 
for use with their OCR GCSE Geography B and OCR 
GCE Geography specification. Endorsed by Edexcel 
for use with the Edexcel Geography GCSE A and B 
specifications, the Edexcel geography iGCSE and for the 
Edexcel GCE Geography specification.

Biodiversity Under Threat

Duration: 40 Minutes
A resource bank of video clips, interactive maps, student 
activities and teachers’ notes. Bangladesh’s Sundarban 
Mangroves is one of the world’s most bio-diverse 
areas and home to the endangered Bengal Tiger. This 
video resource bank looks at why the Sundarbans is 
so important: as a bio-diversity hotspot, as a carbon 
bank and as protection against the impacts of tropical 
cyclones. It examines the threats, including climate 
change, shrimp farming, poaching and tiger killings. It 
then explores how they can be sustainably managed 
and by whom. Case studies include; a tiger conservation 
project, eco-tourism and government initiatives to 
control resource exploitation. Recommendations/
Endorsements: Endorsed by Edexcel for use with their 
Geography GCSE B specification and for their GCE 
Geography specification. Endorsed by OCR for use with 
their GCE Geography specification.
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Geography

Energy Security - India’s Sustainable Solutions

Duration: 20 Minutes
India faces a major energy crisis because of its rapid 
population growth and industrialisation, but traditional 
energy sources won’t be enough to meet all future 
needs. This geography video and resource pack looks 
at sustainable alternatives. We visit Asia’s largest 
wind farm and look at who is benefiting from this 
electricity generation. We then visit a bio-gas plant 
and ask whether this renewable energy source will 
provide a more appropriate technology for meeting the 
needs of India’s rural population. Recommendations/
Endorsements: Endorsed by Edexcel for use with their 
GCE Geography specification. Mentioned in the OCR 
sample schemes of work and lesson plans/Teachers 
Handbook for OCR GCSE Geography A and B 2009 
specifications.



8

Term 2 2014
Library Update

Online Research Skills

Duration: 18 Minutes
Search engines are a useful tool, but how can students 
get the best results from them? Join the fictional 
Professor Doogle as she looks at skills including: 
selecting and searching search engines and data bases; 
using precise keywords; predicting expected results 
to assess credibility of the information, and assessing 
website credibility. This program helps students develop 
a critical approach to conducting Online research.

Information and 
Communications Technology

Understanding Intellectual Property

Duration: 13 Minutes
Why should students value their own and others’ 
intellectual property? What exactly is intellectual 
property? This interview led program builds an 
understanding of: intellectual property; exceptions to 
copyright; registering IP; why students should be aware 
of the terms and agreements of social media sites, what 
Creative Commons is and the different licences, why an 
IP holder may wish to share material; and what it means 
when material is in the public domain. A great resource 
for encouraging students to value IP.
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The Concepts of Psychology - Part 1 - Ethical 
Issues in Psychology

Duration: 5 Minutes
Psychologists don’t just owe a duty of care to the 
participants of their research, they also have a duty 
to produce creative and socially useful research and 
sometimes these obligations come into conflict. From 
this basis, an ethical case can be made even for research 
commonly seen as ‘unethical’. Students are given a case 
study and asked to discuss the ethical issues.

The Concepts of Psychology - Part 1 - Free Will 
and Determinism

Duration: 7 Minutes
Do we have choices in life or is our behaviour 
determined? Recent advances in neuroscience have 
thrown new light on this long running issue. Here we 
look at, and reconstruct, Libet’s seminal experiment 
with Professor Patrick Haggard of the Institute of 
Cognitive Neuroscience.

The Concepts of Psychology - Part 1 - Introducing 
Psychology

Duration: 7 Minutes
A start! Gives students a flavour of biological, 
developmental and cognitive Psychology. Great for first 
week of term or Open Days.

Psychology
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Psychology

The Concepts of Psychology - Part 1 - Situational 
Theory

Duration: 6 Minutes
While most Psychologists look to explain behaviour in 
terms of factors within individuals, others focus more 
on situations, and one of these is Philip Zimbardo. Here 
Zimbardo uses extracts from his infamous Stanford 
Prison Study and abuse of prisoners in Abu Ghraib to 
illustrate this view.

The Concepts of Psychology - Part 1 - What are 
Ethics

Duration: 6 Minutes
Here we introduce students to the idea of ethics, the 
ethical regulation of Psychology and how it works in 
practice.
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Science

Disease and Treatment - Developing a Vaccine: 
Rotavirus

Duration: 12 Minutes
The rotavirus will infect every child by the age of 
five. The World Health Organisation recommends 
national immunisation programs against the virus, 
but what are the advantages and disadvantages? 
This documentary style clip investigates the virus 
and its impact, the development of vaccines, and the 
benefits of immunisation for individual and community. 
Interviewed for the clip are Dr Ruth Bishop; a member of 
the team that discovered the virus and Dr Karl Kirkwood.

Disease and Treatment - Treating Cancer: 
Radiation Therapy

Duration: 10 Minutes
How is it that radiation, one of the causes of cancer, can 
also be used to treat it? This clip looks at cancer, the risk 
factors, and with the assistance of radiation oncologist 
Shankar Siva, provides a detailed examination of how 
radiation works at the molecular level in the treatment 
of cancer.
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Science

Epidemiology: Linking Smoking to Lung Cancer

Duration: 12 Minutes
Smoking’s role in lung cancer is not a simple cause – 
effect relationship. Using lung cancer as an example, 
this clip explores the critical role epidemiology plays 
in establishing the cause of a disease. Epidemiologist 
Robert MacInnis discusses the methodologies used to 
uncover the data, including Cross-Sectional, Cohort, 
Case Control and Randomised Control Trials.
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New Technologies - 3D Printing

Duration: 28 Minutes
3D Printing is an informative look at the emerging 
manufacturing revolution occurring around this new 
technology. 3D printing business owner Scott Phillips 
(The Robots Are Coming) demonstrates how 3D printing 
works, from product idea to solid prototype. Next we 
explore the positive and negative impacts 3D printing is 
having on society, the work force and the environment. 
Applications of 3D printing today and into the future 
are examined with Bernard Meade, Innovation and 
Outreach Officer for ITS Research, University of 
Melbourne.

Technologies
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CAD and CAM in Textile Manufacturing

Duration: 27 Minutes
This resource looks at how CAD/CAM is transforming 
all sections of the textile industry, from digital printing 
and embroidery to knitting and laser cutting. For 
each case study, designers and manufacturers explain 
how they work in function of new technologies and 
discuss the benefits CAD/CAM brings to their business. 
Recommendations/Endorsements Endorsed by Edexcel 
for use with their GCSE in Design and Technology: 
Textiles Technology. Recommended by AQA in their 
resources list for both their GCSE and GCE D&T Textiles 
specifications.

Interactive, Smart and Modern Textiles

Duration: 42 Minutes
Wearable electronics, textiles that generate power and 
smart and modern materials like Kevlar, Nomex and 
D30 are all covered in this resource that looks at their 
characteristics, functions and applications. Case studies 
include: materials used by stuntmen and ballerinas, 
a handbag that charges your phone, piezo-electric 
textiles and garments that sense and react to changes 
in your body and the environment. Endorsement/
Recommendation: Endorsed by Edexcel for use with 
the Edexcel GCSE in Design and Technology: Textiles 
Technology. Endorsed by OCR for use with their GCSE in 
Design and Technology: Textiles Technology.

Textiles


